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ABSTRACT   
 
With the rising of health concern, especially in the food industry, the halal practices can be 
referred as a guide to better and safer food consumptions. The objective of this study relates to 
the level of halal awareness of Muslim and non-Muslim youth and how its connections to the 
practices and rules of halal in Malaysia. This study also aimed to discover how well 
Malaysian youth understands the halal concepts and practices. Data expected to be collected 
through the questionnaires involving Muslim and Non-Muslim youth of Malaysia especially 
students of Universiti Utara Malaysia. This study use quantitative methods to analysis and 
determine the level of understanding of Muslim and Non-Muslim youth related to the halal 
concept and practices. The data from survey analysed using the Statistical Package for the 
Social Science (SPSS) .The statistical results from this study aims to explain the behaviour of 
Malaysian youth in regards to their consumerism on halal products. The finding from this 
study will also provide support for future research that aim to explain a larger portion of halal 
consumerism, a topic which is still in its infancy in Malaysia. 
 




Halal originates from an Arabic phrase that means allowed or permitted by Islamic Law 
(Halal.gov,2015) Halal concept widely applied nowadays with more country accepts the Halal 
practices in food industries and various other fields related to Halal and its consumers. Halal 
basically is the rules about food regulation which it is permitted to be consumed by the Syara’ 
or the Islamic Law (JAKIM, 2015).Halal is stated in the Quran and listed all Halal (permitted) 
and Haram (prohibited) elements of the food that related to the Muslim’s dietary. Islam is the 
religion that has a large number of followers across the globe. There are 122 countries which 
consist of Muslim people and the need for Halal food increasing along with the number of 
Muslim consumers. The demand for food keeps increasing due to the world population 
expansion. The food supply needs to be sufficient to support the increasing population 
otherwise more people will hunger and undernourished. About 870 million people estimated 
to have been undernourished in the period 2010 (FAO, 2012).  The Halal food industries have 
already become a major player in the global food industry. According to DagangHalal.com, 
2015, the global Halal market value of trade in Halal foods is estimated at US$547 billion a 
year. In Malaysia, Halal has also played a big role as Malaysia is a country where the majority 
of Muslim people. About 60% of the total population of Malaysia are Muslim. The consumer 
of Halal products in Malaysia not only involving Muslim people, but also the non-Muslim 
people. The Halal regulation and rules clearly stated in the Trade Description Act 2011, which 
set an Order on the status of Halal, the definition of Halal and the Halal certification 
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requirement in Malaysia. The Halal concept is not only related to the food and beverage 
product, but also extended to consumer goods, food premises and slaughter house. Halal in 
Malaysia is governed mainly by the Jabatan Kemajuan Islam Malaysia (JAKIM) and the 
Jabatan Agama Islam Negeri (JAIN) or the Majlis Agama Islam Negeri (MAIN). These 
institutions are created by the government to enforce, monitoring and implementing the Halal 
food regulations.  
 
The Halal way of producing foods only applied to the Muslim firms, but with the increasing 
demand of Halal products, the non-Halal firms in Malaysia begin to adopt Islamic value when 
producing their products. (Abdul-Talib, 2010). The Halal concept of  producing products must 
follow all the rules stated by the JAKIM otherwise the Halal status will tampered and the 
consumer will lost their confidence about the Halal status. The Malaysian young generation is 
the future of Malaysia and will drive Malaysia on the right track for better future. The 
Malaysian youth consists of 43% of the Malaysian total population (The Asia Foundation, 
2012). The large segment of youth in Malaysian society means that they are the large 
consumer of Halal food products. With the diversity in Malaysia, different races live at same 
place makes both Muslim and Non-Muslim of Malaysia need to share everything including 
the foods. However, the Muslim people still need to follow the rules of Halal in their foods 
consumptions and unable to consume other races foods contain the Haram elements such as 




The youth understanding about the Halal concept and practices needed to be study in order to 
find out whether the young generation of Malaysia aware about the Islamic law of Halal. The 
Halal concept might not fully understandable especially among Malaysian youth because of 
the difference in religion practices. The young generation also have little experience as they 
are still young and don’t have enough exposure to the Halal concept. The non-Muslim youth 
may have no knowledge about Halal as the Halal concept is not applied to non-Muslim 
lifestyle.  
 
The mixture of different races and religion practices in Malaysia makes the food sectors need 
to produce variety of food products in order to fulfil the consumer needs especially for society 
with different races and religion. The result of that makes the food produced in Malaysia 
divided into Halal and not Halal. The society might confused with the mix of Halal and not 
Halal food product sold in the market.  
 
The Islamic rule of Halal is very important to Muslim as it is a part of Islamic teaching that 
need to be follow by every Muslim people. Islamic teaches the many ways to prepare and 
consume the Halal foods such as Islamic slaughtering process, equipment cleanliness, and 
Halal food source selection. This rules and procedure might confuse the non-Muslim and give 
difference in understanding about the true Halal concept.  
 
The Halal guideline that sets by Malaysian authorities like JAKIM need to be followed by the 
food product manufacturer to make sure the food product that sold in the market is fully Halal 
and not tampered with any Haram elements. The rule of Halal needed to be synchronise with 
the consumer needs to ensure the benefits to both Muslim and non-Muslim. The Halal 
practices also can lead to better and safer food product consumption.  
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The clear understanding of Halal concept and practices especially by the youth can determine 
how well the Halal concept accepted by the multi-races society of Malaysia. The study of 
level of Halal acceptance among Muslim and non-Muslim youth can lead to the society 





The objective of this study is 
1. To determine the level of Halal awareness among Muslim and non-Muslim youth 
who are basically the main consumers for halal products.  
2. This study also aims to investigate the level of Halal awareness in different 




Understanding the halal concept and halal food industry 
 
Concept of Halal  
Food is a crucial life factor of a human being. The food passed from generation to generation 
which supplied human with lots of nutrients to live. Human need to eat in order to survive and 
the development of the food keep growing along with the needs of humanity. Human eat 
freely any food as long as the food is not harmful. 
 
Nowadays, the food highly influenced by the religion and culture of a society. Some religion 
and culture restricted the intake of some type of food. The restriction of certain food differ 
from each culture to the other, in the Muslim society, for example, the Islamic teaching 
restricted few foods like swine and alcohol to be consumed by the Muslim. The same thing 
happened to the Jewish people where their religion need the food to be kosher (Eatocracy, 
2010).In terms of halal food, the halal food that produced or manufactured should be purely 
halal. The halal concept refers to the laws that given by the Islamic law or shara’.  According 
to the JAKIM.Gov (2015), the shara’  refers to the laws that according to the Syafi’e school 
of thought or the Maliki,Hambali, and Hanafi school of thought. The halal is the rules that 
practiced by the Muslim as it is a part of Islamic teachings. Halal basically is the rules about 
Muslim food consumption, which categorize food intake into Halal and Haram. The halal 
word means permissible or lawful and the haram word means prohibited (Jabar, 2011). There 
is also a word shubha that indicate the food status is questionable. The food that considered 
shubha should be avoided because of lack of confidence about the halal status.  
 
According to the Ahmad (2004) the halal (permissible) means that the food is free from any 
part or substance extracted from animal that considered Haram, not containing substance 
declared as filthy according to the Islamic Law, not processed using utensils or machinery 
which is filthy and the process, preparation and storage of food should not exposed to the non-
halal substance. The concept of halal not only applied to food production, but also in other 
aspects. According to the Sharifah Zannierah (2011), the halal practiced in Malaysia not cover 
only the religious aspects, but also the quality and hygiene of the food products. The 
processing of the foods should follow the good manufacturing practices which keep the food 
from being contaminated with non halal elements. Halal also not only matter about the food 
and drink, but also the daily life of a Muslim.   
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Halal food Industry 
Malaysia home to Muslim which consist of about 60% of total Malaysia population. The 
population of Malaysia divided into 3 major races which is Malay, Chinese and Indian. The 
Malay people of Malaysia mostly Muslim  and must consume halal food while Chinese and 
Indian not restricted to consume any food product whether is halal or not. Population of 
Muslim people divided across the globe. The Islam religion started in Arab world but biggest 
number of Muslim today located in Asia region. Most of Muslim are not live in the Arab but 
in Asia region (Huda,2010). According to the PewResearchCentre, (2013), there is about 1.6 
billion Muslims in the world  and most of Muslim live in Asia Pacific region involving 62% 
of total Muslims.  
 
The increase of food safety makes the societal concern about what food they eat. This lead 
society to then find out better and safer type food source. The Halal food provide the 
cleanliness of food product as the halal rules make the food preparation very clean and did not 
contain filthy element. The consumption of halal food only focused in the region that has 
Muslim population but recently, the halal food extended to the non-Muslim consumers as 
halal food becoming the benchmark for safe and hygienic form of food.(Flanders, 2014). 
According to the Toronto Public Health (2004), the food tradition and dietary habit affected 
by religion and culture of a country.  
 
The halal food industries in Malaysia related to the manufacturing of the food product to the 
Malaysia consumer market. The halal food production can be done locally or imported from 
other country. The halal industries also related to the other than food  production such as 
beverage product, consumer goods, food premises and the slaughter house. In Malaysia, there 
is a few issues related to the halal food manufacturing. For example, ,there is one company 
called Secret Recipe, was ordered stop production in 2015 as the Halal certification was 
revoked by the JAKIM due to cleanliness and manufacturing issues (Malaysian Insider, 
2015). There are few food product that very sensitive to halal issues. The food that produced 
chemically might been considered as haram or shubha because of the uncertainty or doubt in 
the manufacturing processes. Food containing ingredient that are questionable such as 
gelatine, enzyme, emulsifiers and flavour might considered Haram, (ICV , 2003). 
 
METHODOLOGY 
Data collection methods 
The data collection method   related to the way the data being gathered. The source of data 
can be collected using two categories of data source, the primary data and the secondary data. 
The primary data is the information that gathered specifically for the study by the researcher. 
The primary data can be in form of quantitative and qualitative method which determined by 
the way the data is collected. The secondary data is the data that already exist which collected 
from a previous researcher on different projects. The secondary data related to the sources 
such as company information’s, government agencies, professional organization, archival 
material and the internet resources. In this study, the primary data has been chosen to be the 
main method for collecting data. Most of the data collected using the two basic approaches in 
primary data method which is quantitative and qualitative data collection. 
 
Primary Data  
The primary data is the information that gathered specifically for the study by the researcher. 
The method of collecting primary data can be divided  into two, the qualitative method and 
the quantitative  method. The primary data comes from resource such as survey and 
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The primary data related to the data achieve on the survey activities such as questionnaire. In 
this study, the quantitative data collection is used to collect the data by conducting survey 
using the questionnaire that given to the respondent. The questionnaire is related to this study 
which focuses on the halal awareness of Malaysian youth. Data can be collected by asking 
people questions or asking for their opinion on the statements given in the questionnaire.  The 
questionnaire can be the substitutes for the face to face interaction which the respondent 
needed to give their opinion by answering the questions instead of giving feedback to the 
people who asking questions. Questionnaires can be administered easily and inexpensively 
and can return a wealth of information in a relatively short period of time  (Barbie, 
1990;28Smith, 1990; and Altschuld, 1995) 
 
Secondary Data  
The secondary data comes from the sources like journals, newspaper, magazine, and website. 
The data is already available  in the secondary data sources and only needed to be collected. 
The secondary data cannot be changed as it was the data that comes from other researcher 
which gathered to study other research. Next, the secondary data might be has different 
purpose and might be not related to the study that being completed by the researcher. The 





The Background of Respondents 
From the questionnaires given to the respondents, 50 questionnaires were chosen to be the 
data source for this study. The data from 50 respondents were collected and analyse using the 
SPSS system to determine the background of the respondents which include the gender, age, 
religion, education, nationality, and the origin.  
 
Table 1 shows the demographic background of related respondents. More than 60% of the 
respondents are female. Among the respondents, about 90% are at the age range  of 21-23 
years old, followed by age range of 24-26 (5%). For the respondent’s religion, Islam is the 
highest percentage compared to the other religion which is 80%, followed by Christian (18%) 
and Buddha (2%).The majority of respondents are educated at degree level (96%).  The origin 
of respondents divided into region, North (22%), Middle (22%), South (10%), East 
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Table 1: The Background Of The Respondents 
Characteristic Frequency Percentage 
Gender 
                      Male  








                      21-23  








                      Malaysian 









                      Islam  
                      Christian 










                      North 
                      Middle 
                      South 
                      East Coast 






























Respondent Knowledge on Halal 
The basic knowledge of halal was asked to the respondents using the questionnaire and the 
respond from respondents recorded and analysed. Table 2 show the responses from 
respondents on halal topic. 
 
Based on the survey, 94% of the respondents stated that they heard about the halal which 
makes the majority of respondents aware about the halal existence. The most familiar halal 
concept to the respondents is the halal foods (98%). 58% respondents state that they learn 
about halal from their family while the sources like Teacher and Friend makes up to 26% and 
16%  respectively. Most of respondent state that  the halal that they understand is related to 
the “ It is a Islamic rules about permitted food” (58%) and “the foods that produced according 
to Islam” (38%). 
 
The familiar halal food product is the consumer product with halal logo on the packaging 
(76%), The restaurant foods with halal certificate and logo displayed (22%) and The food that 
prepared and cooked by Muslim (2%). Respondents differentiate between halal not halal food 
product by statement, The non-halal food contain alcohol and pork (60%),The halal food have 
halal certification and logo (39%)The halal food prepared by Muslim (1% 
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Table 2: Halal Knowledge 
Characteristic Frequency Percentage 
Heard about halal 
                      Yes  







Familiar halal concept  
                      Halal foods 







From whom learn about halal 
                     Parent  
                     Teacher  











Understand about halal  
                      Yes 
                      No 









What respondent understand 
about halal  
It is a Islamic rules    about 
permitted food 
The foods that produced according 
to Islam 
















What kind of product familiar 
with 
The consumer product with halal 
logo on the packaging 
The restaurant foods with halal 
certificate and logo displayed 

















Differentiate between halal and 
haram 
The non-halal food contain alcohol 
and pork 
The halal food have halal 
certification and logo 
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Level of halal awareness among Muslim and non-Muslim 
 
The level of halal determine by the mean of the data which describe the average of respondents 
responses on given questionnaires. The Table 3 show the statistics of survey data on halal topics.  
 
Table 3: Halal awareness among Muslim and non-Muslim 
 
N 
Mean Median Mode Sum Valid Missing 
I understand about the halal concept 50 0 4.62 5.00 5 231 
I can differentiates between Halal and Non-halal 
foods 
50 0 4.70 5.00 5 235 
The Halal rules only applied to Muslims 50 0 4.64 5.00 5 232 
Halal certificate and Halal logo can determine the 
Halal status of a product 
50 0 4.80 5.00 4 240 
Halal can guarantee the cleanliness of the food 50 0 4.62 5.00 5 231 
I used to buy and consume Halal food product 50 0 4.68 5.00 5 234 
I have no problem to consume Halal food product 50 0 4.60 4.50 4 230 
Malaysian Halal standard is very reliable 50 0 4.52 5.00 5 226 
The halal logo on food packaging means the food 
is halal 
50 0 4.62 5.00 5 231 
Halal concept is very important to the Malaysia 
society. 
50 0 4.68 5.00 5 234 
Halal rules should be implemented into all kind of 
industries 
50 0 4.78 5.00 5 239 
 
Table 4: Halal awareness in different demography of Malaysian youth 
Respondents Origin 





Valid North 11 22.0 22.9 22.9 
Middle 11 22.0 22.9 45.8 
South 5 10.0 10.4 56.3 
East coast 20 40.0 41.7 97.9 
East 
Malaysia 
1 2.0 2.1 100.0 
Total 48 96.0 100.0  
Missing 99 2 4.0   
Total 50 100.0   
 
Based on the Table 4, the demography of Malaysia youth divided  into different state where 
they live, 41% of the respondent live in east coast of Malaysia, 22% in north Malaysia, 22% 
in middle Malaysia,10% in  south part of Malaysia and 2% in east Malaysia. 
 
2.25  2.26            3.75 3.76 
 
 
   
    1.0                                                                              6.0 
Figure 1: level of awareness 
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Figure 1 shows the range of the level of awareness. The low importance range of the level 
awareness is from 1.00 to 2.25. Meanwhile, the moderate importance range of the level 
satisfaction is from 2.26 to 3.75 and for the high importance range of the level awareness is 
from 3.76 to 6.00. 
 
Table 5: Halal Awareness 
Variable/dimension Mean Level  
Halal awareness  4.66 High 
 
 
Data in Table 5 shows the summarized of descriptive analysis in purpose to examine the level 
of halal awareness of Muslim and non-Muslim in Malaysia. Based on the table 4.5the level of 




Based on the results, the youth of Malaysia, both Muslim and non-Muslim, has at least the 
basic knowledge about halal that practiced in Malaysia. This is due to the exposure given 
from the society as the halal widely practiced across the country since the development of 
Malaysian society in the past. The Malaysian youth shows interest in learning halal concept as 
it was applied to the most of consumer products produced in the country and the result show 
both Muslim and non-Muslim willing to buy and consume halal food product even the halal 
practices was not a part of non-Muslim’s religion teaching.  
 
According to the results, the halal awareness among the Muslim and non-Muslim youth  in 
Malaysia measured at the high level and expected to be increase in future. The high awareness 
in halal influenced by the demography where the youth live. The society that practiced the 




There is few limitations for this study, the time provided for accomplish all tasks in this study 
is not enough due to other commitments such as assignments and classes. The time limitation 
really need to be reconsider as a student, the time need to complete tasks such as giving the 
questionnaire and searching resources might takes time.  The resource data for this study also 
limited to the youth or the students of Universiti Utara Malaysia. The respondent related to 
this study only come from young age generation which makes this study only focus on young 
consumers, not overall halal consumer in Malaysia.  
 
RECOMMENDATION FOR FUTURE STUDY 
 
For the future research, it is recommended to collecting the data from other than halal food 
sector. Halal concept applied to various sector such as halal services. The halal concept also 
not only practiced in Malaysia and other Muslim country, nowadays halal concept also begin 
to enter the non-Muslim country. More county show interest in learning and apply the halal 
concept into their market. The level of awareness and acceptance to the halal concept also 
might be different compared to the Malaysia.  
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